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 摘  要 










家证券公司，代理买卖证券业务净收益达 2,690.96 亿元，占全部营业收益 5,751.55
亿元的 47%；2016 年，中国资本市场经历了股债齐跌、交易量萎缩、佣金费率下
















































On February 20, 2014, the giant Internet tencent and GuoJin securities company 
launched the first Internet financial services products together. Since its launch, the very 
low fee has brought the huge impact on the securities industry, especially on securities 
brokerage business as the main profit .With the rapid development of global economy, 
the securities company are actively seeking transformation.Financial innovation has 
become the most popular topic, raised a hot wave of theory and the practice 
exploration.Today, in such a challenge and opportunity of parallel, brokerage enterprise 
to seek business transformation and business innovation has become a new topic.In the 
actual background, this article will research and analysis of the securities brokerage 
business innovation direction and advice. 
Securities brokerage business refers to the business of the securities firm to accept 
the client's authorization to buy and sell securities in accordance with the requirements 
of the clients through the establishment of securities business department.Securities 
brokerage business is the core business of securities companies, and the commission 
income of securities brokerage business is the main source of profit for securities 
companies. In 2015, the net income of securities business of 125 securities companies in 
China reached 2,690.96 billion yuan, accounting for 47% of the total operating income 
of 5,75155 million yuan.In 2016, China's capital market has experienced the debt down, 
volume shrinkage, commission rates down, in the history of the most strict supervision 
and so on, 129 brokerage revenues totaled 327.994 billion yuan, brokerage business 
income accounted for the proportion of revenue to 32%, is still among the top of the 
various income. 
With China's relevant policies and regulations gradually perfect, the securities 
market also started toward standardization direction development, especially after the 
reform of non-tradable shares, the market trading volume gradually increase, investment 
scale is becoming more and more big. The important role of securities brokerage 
business has become more prominent.In particular, the number of new accounts opened 
up and the number of new accounts opened up. One of the results of a heated 















Due to the commission the advancement of marketization process and policy 
environment, investment environment, competition environment, IT technology, 
changes and customer needs, and many other factors, the change and innovation of 
securities brokerage business, already from should to must, to the inevitable.This 
change is not only the change and change of competitive pattern, but also the traditional 
concept and connotation of the securities brokerage business. The purpose of securities 
brokerage business is to "attract customers and provide services; Complete the 
transaction and realize the benefits.The analysis of the influence factors of securities 
brokerage business is the starting point and foothold of securities brokerage business 
research, development and innovation. 
This article embarks from the improving securities brokerage influence factors, the 
research on the basis of analyzing the current situation of the development of securities 
brokerage business, securities brokerage business is put forward under the new situation, 
our country innovation strategy, in order to better to eliminate the negative factors that 
affect the securities brokerage business development, effectively improve the efficiency 
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    然而，伴随着一人多户放开后的新开户数量的急剧增长，券商之间为了竞争
新客户和专户的竞争也愈发激烈。如火如荼的佣金大战，带来的结果之一就是证
券经纪业务利润空间的不断压缩。证券经纪业务面临创新发展的严峻考验。 
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